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FOREWORD 


This is a continuation of the Subject and Author Index to Volumes I- 
X of Tue Journat or MarketInoG, published in January, 1947, and to 
the Subject and Author Index to Volumes XI-XV published in January, 
1952. The organization of this index differs from the preceding two 
indexes only in the use of the subject classifications now used in the 
Research in Marketing section of THE JourNAL or MARKETING in- 
stead of the classifications used in the two earlier indexes. It has become 
standard practice to classify articles under the Research in Marketing 
headings in the regular annual indexes of THE JourNAL oF MARKETING. 

The index includes the articles, notes, communications, and com- 
ments which have appeared in Volumes XVI-XX and which have been 
indexed in the annual indexes of those five volumes. 

The articles are indexed in chronological order under the subject 
matter headings. Volume, issue, and page numbers are shown for each 
item along with the name of the author or authors. There are no cross 
references. Discussions or comments are included under the same classi- 
fications as the articles to which they relate. 

The numbers following the name of each author in the Author 
Index correspond to the item numbers of the articles in the Sudject 
Index. 
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Director 
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